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“Have you been in 
Florida?”



“Sir, your card has been 
declined.”



90% of all the data in the  
world has been generated 
since 2016. 
 
By 2025 463 exabytes of 
data 
created every day. 
 
200 billion smart devices by 
2020.



We’re only at the  
start of digital  
transformation 
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Nearly half of US consumers feel they have little to no 
control of their personal data. 

86% believe they should be able to opt-out of the sale of 
their data. 

71% are willing to share personal data if they receive 
better pricing, discounts, or exclusive offers. 

Consumers are wary of the creep factor – when they feel 
that companies are using their personal information in a 
way that violates their expectations. 

Transparency with consumers about what you collect and 
how you use it can go a long way in developing trust. 

Source: Deloitte, 2019 



Consumers are willing to share 
their personal information in 
return for benefits to them but 
companies should not betray 
consumers’ trust.



THE STAGE IS SET 
FOR  
CONGRESS TO ACT 
 
Intense debate promoted by numerous  
accounts of data misuse. 
 
Fundamental questions about  
how business and citizens/customers  
interact in modern, data driven economies,  
and what role government should play  
in facilitating innovation, while protecting  
citizens. 
 
Concerns about bias. 
 
Regulatory activity happening outside  
of the US, like the GDPR.   
 
Activity in the states, like California. 



PRIVACY FRAMEWORK 
 
 
 DIGITAL RIGHTS 
 
 CONSENT & CONTROL 
 
 ACCOUNTABILITY 
 
 ENFORCEMENT 
 
 INTEROPERABILITY



IMPACT OF GDPR
• NEW & IMPROVED PRACTICES:  

Companies that collect and process personal information 
for people living in the EU have adapted, putting new 
systems and processes in place to ensure that individuals 
understand what data is collected about them and can 
correct it if it is inaccurate and delete it or move it 
somewhere else if they choose. 

• GLOBAL MOVEMENT:  

It has inspired a global movement that has seen countries 
around the world adopt new privacy laws that are modeled 
on GDPR.  

• PRIVACY DASHBOARD – 18 MILLION USERS:  

One year later, the ever-growing number of people using 
our privacy dashboard is a clear sign that people want to 
be empowered to control their data. 

https://account.microsoft.com/account/privacy?refd=privacy.microsoft.com&ru=https%3A%2F%2Faccount.microsoft.com%2Fprivacy%3Frefd%3Dprivacy.microsoft.com&destrt=privacy-dashboard


Our technology and policies evolve constantly  
to keep pace with maturing privacy laws

We mobilized thousands  
of our best engineers  
and legal experts to 

develop processes and 
technology to help our 
customers meet their 

GDPR obligations

But GDPR is still young—  
we will continue to refine  
our approach as the new 
EU law and others like it 
around the world develop

We are doing this to help 
you meet the 
expectations  

of our customers, 
regulators,  

and business partners



TRANSFORMING CULTURE AND 
ADVANCING PRIVACY THROUGHOUT THE 
DIGITAL ECONOMY 

• At Microsoft our responsibility to 
protect our customers’ privacy is the 
starting point for everything we do.  

EMPOWERING PEOPLE TO MANAGE 
THEIR INFORMATION  
• Everyone should benefit from digital 

technology without losing control of 
their personal information. 



You need to ensure  
that there  
is trust.

. 



“I can’t 
believe they 

still take cash 
here.”
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