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ANALYTICSDATA CLOUD

163 zettabytes 
annually  by 2025

Cloud shift will affect more 
than 

$1 trillion in IT spending by 
2020

$200 billion global 
market by 2020

Source: Forbes, Gartner, IDC



in the powerWe believe
of what people make possible



human ingenuityAmplifying
making humans the heroes





Technology that can perceive,  
learn, reason, 

assist in decision-making, and 
act  

to help us solve problems.

What is AI?



“A mere 20% of respondents 
are studying the mobile 

customer journey.”3

of leaders responsible 
for digital 
transformation cite 
evolving customer 
behaviors and 
preferences as 
primary catalyst.”3

55%

Demographics are changing—  
on both sides of the counter

“When asked about the 
biggest strategic/

growth benefits of AI, 
57%  

… expect that AI will 
help improve customer 

experience and 
support.“2

“By 2020, 100 
million consumers 

will shop in 
augmented reality.”4

Meeting competing expectations to 
please multiple generations. 

 The rules of 
engagement of retail 
have changed, but many 
are still playing by the 
rules of 60 years ago.”1

‟

“Retail is at the epicentre of 
disruption…. Examples are 

emerging today, but they’ll be 
mainstream tomorrow, and 

they’re fundamentally shifting 
your customers’ expectations.”5

“



PERSONALIZED
EXPERIENCES 
 
Create engaging experiences 
throughout decision journey 

ACQUIRE  
CUSTOMERS 
 
Reach new audiences and fulfill 
unmet demand

DATA INTO
INSIGHTS  

Turn data signals into real-
time actionable insights.

  AI-Powered Marketing 



Azure Machine Learning
Data 
Sources

Apps

Sensors &  
Devices

People

Azure ML

Intelligent 
Apps

Operational 
Efficiencies

DATA INTO 
INSIGHTS



Intelligent Bots 70% of customer 
cases handled by AI70% of customer 
cases handled by AI

PERSONALIZED 
EXPERIENCES



LANGUAGE  
 
Microsoft  
Translator

VISION  

Seeing AI

  Deeper 
Engagement Cognitive Services

SPEECH  
 
Cortana

SEARCH  
 
Bing

KNOWLEDG
E  
 
Cognitive 
Services

PERSONALIZED 
EXPERIENCES



2009 
DESTINATION  
EXPERIENCE

  Search Evolution

2012 
PLATFORM

2017 
AI PLATFORM

ACQUIRE  
CUSTOMERS



A unified intelligence solution to achieve         your audience 
marketing goals 

Searchers on Bing who saw a 
brand’s native ad showed 

higher purchase intent even if 
they didn’t click on a brand’s 

ad.

+32% increase in 
purchase intent1

Microsoft 
Audience  
Network

Bing  
Search

Of those who viewed native ads versus 
display ads.

+18% higher 
purchase intent2

 Source: 1. Microsoft, Brand Impact of Search Study, 2016; comparison of U.S. 
searchers on Bing who saw a brand’s ad to those who didn’t see a brand’s ad. 2. 
Sharethrough/IPG Media labs, http://www.sharethrough.com/resources/in-feed-ads-
vs-banner-ads/.

ACQUIRE  
CUSTOMERS





We are no longer in the 
age of digital marketing, 
but rather, marketing  
in a digital age.

   How can we help you innovate?


